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E-BUSINESS, ADVANTAGES, DISADVANTAGES AND ITS IMPACT ON
TRADITIONAL ENTREPRENEURIAL PROSPECTS

Electronic business became a new branch of development in traditional entrepreneurship.
Since marketplace is changing extremely rapidly, internet sales, marketing and other E-Systems
became an unalienable part of modern companies.

It’s relevant to mention how considerably e-business has replaced traditional business, that
online commerce grown from 1336 to 4206 billion U.S. dollars since 2014. In the EU-27, during
the period 2010 to 2019, the percentage of enterprises that had e-sales increased by 6 percentage
points, from 15 % in 2010 to 21 % in 2019. Similarly, the enterprise turnover generated from e-
sales increased by 7 percentage points during the same period, namely from 13 % in 2010 to 20
% in 2019 E-commerce statistics [2].

Nevertheless, its influence can be divided into positive and negative effects.

The major benefits are:

1. Approximation to perfect competition, due to low margins and brand differentiation.

2. It created a lot of new forms of e-services, including all the process in stages of presales,
sales and post sales.

3. It gave producers an ability to customize websites and products, which led to improving
in quality and increasing the variety of products.
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As for disadvantages, analysts may highlight the only one, but the most important which is
globalization, that kills small businesses and creates monopolies. There is strong statistics
evidence for such trends in the EU countries. In 2019, 43 % of large enterprises conducted e-
sales, corresponding to an e-sales value of 27 % of total turnover in this size class. Of the medium
sized enterprises, 29 % made e-sales generating 15 % of total turnover in this size class. By
contrast, 19 % of small enterprises engaged in e-sales, generating only 8 % of the turnover of
such enterprises [2].

On the other hand, entering the global market is a great option for SMEs to develop both
in terms of the company’s size of and its competitive advantage. However, globalization pushing
stemming from e-commerce operations often mean that SME’s have to deal with international
trade knowledge. Publishing company’s website in the Internet is simple but trading in the global
market is not so simple task for any of the SME’s [1]. In order to minimize globalization process,
a favorable atmosphere for newly created businesses should be encouraged, supported and
created within society, e.g., through government tools. Moreover, they should create programs
for financing small enterprises, as well as provide investment policy in perspective startups.

Furthermore, e-business is beneficial in creating and developing companies that use
various business models, where canvas is one of the most widespread and useful. Canvas
business model is a strategic management and lean startup template for developing new or
documenting existing business models. It’s a visual chart with main elements describing a firm’s
or product’s value proposition and finances. It assists firms to conform their activities by
illustrating potential options [4].

With the advent of e-business technologies, producers started using CRM systems, which
has made a new approach to manage a company’s interaction with current and potential
customers. While using CRM systems sellers can compile information about their customers and
then use it for better satisfying needs.

Marketers noticed the process of changing in info consumption in the opposite direction,
so nowadays the Web advertising model is becoming more and more popular, because it also
became one of the most profitable sources. While searching information on different websites
people can get a great number of advertising massages in the form of banner ads. But each
advertisement can reach the highest efficiency only in case it is highly specialized, so it’s showed
not to a random, but for a curtain target group.

One of the most widespread kinds of ads is SMM, which uses social media to promote
products or services. At the same time, there is a problem of randomly showed advertisement
which isn’t efficient and SEO (search engine optimization) helps to solve this problem. For
example, Google decides which website to show for each user and it is based on keywords or
their preferences. In the opposite side of free SEO, business also uses SEM (search engine
marketing), when entrepreneur should pay for showing marketing massages in various places.
For instance, Pay-Per-Click is one of the most useful SEM, when businessman pays for each
click on a link for his website [3].

And last one but not least is a website development. Nowadays, websites became an
extremely important part of each product or service promotion. That’s why a well-built website
is a key to success for most of businesses. To create such a website entrepreneurs or their
marketing departments should follow those steps:

— follow principles of graphic design, without using a great variety of colors, unreadable
sizes and fonts;

— make navigation tools easy to use for each new customer;

—select data carefully and not in a big amount, as most users don’t read, they scan
information.

Moreover, marketers shouldn’t forget about users’ experience and usability, and develop
them to retain old consumers and attract new ones. Each user should be satisfied with using a
website and enjoy the process of searching information. It should be possible to find curtain
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information quickly and intuitively, and each customer should get renewed date about product
or service, being involved in it. Only in that manner entrepreneur can make sale rate high.

To sum it up, most of nowadays businesses are being run with using different E-Systems,
which give a great opportunity for entrepreneurs to manage all the processes in their companies
simpler, more efficiently and profitable.
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EKOJIOI'TYHHA KOMIIOHEHTA POBOTHU CYYACHOT O NIANMMPUEMCTBA

YenmimHui po3BUTOK MiAMPUEMCTBA, B TEpIIy Yepry, 3aleXHUTh BiA Baaio obOpaHoi
CTparerii, sika 1 BU3Ha4a€ HampsiM oro po3BUTKy. LI[o6 BUTpuMaT KOHKYPEHTOCIIPOMOKHICTh
Ha CBITOBOMY PHMHKY HEOOXiJHO BpaxyBaTH BCi €KOHOMIiYHI, PaBOBi, CTPATEriuHi, COIiaJbHO-
nemorpadiuni (akToph Ta MOCTIMHY I1HHOBAIIAHICTh. Haxanb, ocTaHHIM YacoM, BOHA
MPOSIBIISIETHCS y BCEO1UHIHM XiMi3allil eKOHOMIYHOTO MPOIECY SIK MiAMPUEMCTB TaK y CYCIIbCTBA
B IIUTOMY, IO BEJIE JI0 TJIOOAIPHIX €KOHOMIYHHUX 1 COIIaIbBHUX MPOOJIEM Ta 3arpo3u iCHyBaHHIO
KUBOI IIPUPOIH.

Y cydyacHOMY MDKHApOJAHOMY IIIMPUEMHUIIBKOMY CEpPEIOBHINI BHCOKHUNM pIBEHB
KOPIIOPATHBHOI COLIaJIbHOT BiMOBIAIEHOCTI BXKE JAEKUIbKA JECSTUIITh MOCIIIb BiIrpae poib
KJIFOYOBOT'0 YMHHHMKA HAPOIIYBaHHS pEMyTaIliiHOTO Kamitaiay kKomrasii. OcoOauBy posib mpu
IIOMY BiJII'pa€ €KOJIOTIYHAa KOMIIOHEHTA KOPIIOPATUBHOI COLIAIbHOT BiIOBIJAJIBHOCTI, KOTPa B
3HAYHIN Mipi CIIpusie KOMepliaizalii coliaabHO BIAMOBITAIRHUX 1HIIIATUB. B yMoBax, Komu
(bOpMYETHCSI CYCHUIBCTBO CIIOKMBAHHS TIOCIIYT SIKICHO HOBOT'O XapaKTepy, KOHKYPyBaTH MOXYTh
JUIIe Ti KOMIIaHii, skl B TOBHIA Mipl 37aTHI 3aJ0BOJBHUTH BUCOKHUHA DPIBEHb 3aJI0BOJICHHS
6a30BUX MOTped MOAMHU (HATypanbHI MPOAYKTH, OISAr 3 €KOJOTIYHO YHCTUX MaTepiais,
3I0POBHI PEKUM TIpalll Ta BiAMOYMHKY, TOBHOIIHHE JIFOJICHKE CIIJIKYyBaHHA U T.11.) [1].

Kpim Toro, cyuacHe miAnpueMCTBO MPAIIOE€ B yMOBaX, KOJIM CBITOBA €KOHOMiKa repeOyBae
Ha IMOYaTKy HaCTYyITHOTO (Pa30BOTO MepeXxo1y, CyTh SIKOTO TOJISATAE B TOMY, 10 OUTBIITICTh TOBAPIB
HiAATaloTh MepepoOlli, 110, 30KpeMa, T03BOJIUTH SIK BUPOOJIATH, TaK 1 €KOHOMHUTH Oijble
eHeprii. JIHIAHUN TAX11 40 €EKOHOMIYHOTO PO3BUTKY MOCTYMAETHCS MIUPKYJIISAPHINA EKOHOMIII Ta
aKTyaji3ye eKoJIOoriuHi IpoOaeMu A roCIoiapiorounx cy0’ekTiB [2].

Hapasi, Ha piBHI, @ 4acoM 1 mornepey OCHOBHUX HAMPSAMKIB pOOOTH MIAMPUEMCTBA ITOCTAE
caMme eKOJIOTIYHMH, SIKUI € HeBil’€MHOIO CKJIaJOBOIO YCITIIITHOTO PO3BUTKY Ta (PYHKILIOHYBaHHS
MiApUeEMCTBA. BiH OpieHTYy€e MIAMPHEMCTBO HA 3aJ0BOJICHHS TOTpeO JrozeH, 3a0e3mneuyodn
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